10 Ways to Grow Your Email List

It doesn’t matter how good your website is, if people don’t come back and often. Your website gets them
interested; your ongoing relationship with them gets them to trust and purchase.

The real key to e-commerce is building a mailing list of people who are interested in the topics you (or
your company) write, speak, and teach about. On a good day, you might get 10 percent of your website
visitors that have a ‘purchasing’ need for your product or service. But what about the other 90 percent? Are you
just going to ignore them and their needs and future opportunities?

The Internet is a distracting place and a visitor may only come to your website once. A mailing list member
can be told about new articles, new offerings, and new resources on your site each month, thereby increasing
your traffic and your sales.

I’'m not talking about creating huge lists of people who will remove themselves as soon as they get your
freebie. What's the point in that? I'm talking about a sustainable list of people who like the products and services
you offer, who have an ongoing relationship with you, and are likely to purchase from you again and again.

I can think of 20 or 30 different things you can do to grow your mailing list. Let’s look at the 10
techniques we like to use:

1. From Your Website. It should come as a no great surprise that you should ask people to sign up
for your mailing list from your website. But these days, people are overwhelmed with emails and
email newsletters, so you have to offer them something more. A good suggestion is offering a
free e-book or e-course. These are easy to deliver and don’t take any of your time because
they’re automated. You'll need to have a mailing list system or auto responder system set up to
accept email addresses and automatically deliver the e-book or e-course information. A couple to
consider are www.1shoppingcart.com or www.aweber.com. Note that whichever service you
use, it must have both an email list manager and an auto responder feature.

2. Outgoing Emails. On every outgoing email, in your signature line, you should be inviting people
to join your mailing list. Just make sure you tell them HOW to join your list via email or give them
a link to the sign-up page. By the way, it's considered rude and bad etiquette (as well as possible
legal issues) to automatically sign people up for your mailing list. Just because they’'ve emailed
you, or met you at a meeting, doesn’t give you the right to automatically add them. Instead, send
them an invitation and let them decide if they want to be on your list. Because you belong to a
local Chamber of Commerce or other organizations that publish a ‘members’ directory this DOES
NOT give you the approval to add them to your list. This area alone will assure you of losing
possible clients and damage your company’s reputation.

3. At Speeches. Meetings and conferences are a great way to get recognized quickly and to gather
names for your list. Have a sign-up sheet on a clipboard ready, and pass it around while you’re
giving your speech. Better yet, give away something for free and have them sign up for the
freebie and your newsletter at the same time. Or, ask the participants to take out their business
card and write “giveaway” on it, and pass it up to you. Note: if you ask people to give you their
business card, there is a good chance that the business card has the wrong email address on it.
Ask them to check it and correct it before passing it up to you. Just having their business card is
not an auto-approval to add them to your list.

4. In Your Newsletter Itself. Lots of people like to forward your newsletter to their friends and
colleagues. But once someone else reads your newsletter, they don’t know how to subscribe to
it. Make sure you give instructions in each newsletter so that new people know what to do.

5. On Business Cards. Lots of people have business cards with blank backs. Instead, use the
back of your business card as a mini-billboard, and offer your freebie and sign-up instructions



http://www.1shoppingcart.com/
http://www.aweber.com/

right on the back of the card.

6. About The Author Text. When you write articles, you should be including an “about the author”
paragraph at the end, especially if you are submitting those articles to other websites. In the
About The Author paragraph, make your offer and give instructions for your newsletter.

7. Thank You Emails. When someone purchases from you, you should be sending them a Thank
You For Your Order email. In that email, ask them if they’d like to get your newsletter. It might be
a good idea to offer a coupon or discount to customers in the Thank You email, as an incentive to
sign-up for your newsletter. Even better, when possible, a hand-written thank-you via regular mail
speaks loud volumes about you - regardless of how scratchy your writing may be.

8. Online Classified Ad. Use a reputable service to place an online classified ad for your free
giveaway and newsletter subscription offer.

9. On Your Voice mail. When recording your outgoing voice mail message, always offer your
newsletter, and tell them the website where they can sign-up.

10. In Interviews. Whether you are interviewed on the radio or in print, always mention your email
newsletter and your freebie.

Whatever you offer - DELIVER IT!
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